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One University. Four Campuses. One Nebraska. 
 

A land-grant flagship campus. An academic medical center. A metropolitan campus serving 
our urban citizens. And a campus focused on undergraduates. Collectively, these four unique institutions 

are known as the University of Nebraska. Each institution has distinct strengths, giving the 
University of Nebraska a scope of expertise that is hard to equal. 

 

 

Brent Clark- Associate Professor 
Dr. Brent Clark is Associate Professor of Management in the College of Business Administration at UNO and the Associate 
Director of the Center for Innovation, Entrepreneurship, and Franchising. He conducts research on emerging technology 
and how entrepreneurs manage uncertainty. Professionally, Brent has worked in financial services/insurance with Lincoln 
Financial as an actuary, in banking with Zions Bancorporation doing corporate finance, and in aerospace with Orbital ATK 
as a program analyst. 

 

 

Tej Adidam - Professor 
Dr. Adidam is the Professor and Chairman of the Department of Marketing and Entrepreneurship, and the Director of the 
Center for International Business Initiatives. He has taught at more than 12 business schools across the globe as a visiting 
professor. He has also published more than 40 research articles in some top-level academic journals. He is a recipient of 
multiple teaching and research awards. 

 

 

Dale Easley- Ph.D. | Director, CIEF 
Dr. Easley is the founding Director of the Center for Innovation, Entrepreneurship and Franchising, the John Morgan 
Community Chair in Entrepreneurship and an associate professor of entrepreneurship and strategy. In addition to over 25 
years of teaching and research in entrepreneurship, he also owns businesses in the services and the trades where he has 
the chance to practice what he preaches.



 
 
 

Anne Herman – Associate Professor 
Dr. Herman joined UNO and the Center for Professional Sales in 2019 after over 25 years working in sales and consulting. 
She currently teaches Professional Selling, Consultative Selling, the MBA Capstone course, and in the Executive MBA 
program. In addition to her teaching, she is a small business owner and is active providing research support and board 
leadership to nonprofits in the Omaha-Council Bluffs metropolitan area. 

 
 

 

Shana Redd- Associate Professor 
Dr. Shana Redd is an Assistant Professor of Marketing at the University of Nebraska Omaha. Her research interests are 
focused on the empirical analysis of firm performance related to marketing strategy, including brand management and 
new product and service innovation. Before joining UNO, Dr. Redd served as a Professor of Practice at Michigan State 
University, where she taught master-level courses, including new product development, marketing strategy, conjoint 
analysis, corporate innovation, and data visualization in Tableau. She also served as a faculty advisor for the Broad MBA 
Program’s design-thinking business challenge. Dr. Redd has held industry positions in CPG consulting, new product 
development, and brand management and has worked with NCH Marketing Services, Domino Foods, Kraft Foods, and 
Whirlpool Corporation, among others. 


