Nebiaska

OFFICE OF THE VICE PRESIDENT FOR UNIVERSITY AFFAIRS

University-Wide Identity Committee
Approval Process for Secondary Logos
Revised March 2015

SECONDARY LOGO POLICY:

It is the policy of the University of Nebraska system to invest in a single visual
identity, rather than maintain multiple marks that may interfere with the University’s
message. To strengthen the University’s visual identity, a central aspect of our brand,
the creation of additional marks is restricted.

As a result, any new secondary mark must be submitted through an approval process
prior to development and use. If your organization or department is currently using a
secondary logo, you may be contacted by the Office of University Affairs to provide proof of
approval by the University-wide Identity Committee. If previous approval cannot be provided,
the logo must be submitted through the approval process.

APPROVAL PROCESS:

1. Entities seeking a new or revised secondary logo must first submit a Written
Request for Consideration to the University-wide Identity Committee (which has
brand representatives from all four campuses). This step should be completed prior
to any creative work being undertaken. See the APPENDIX for this form.

a. To qualify for a secondary logo, an entity must meet one of these tests:

i. Contractual or legal agreements that specify or require the use of
a logo other than the University of Nebraska or campus logo. If
legal or contractual agreements are a factor, the relevant portion
of these must be included.

ii. Gift agreements in which a donor has required certain
identification as a condition of the gift (note that it is strongly

discouraged to permit this level of donor involvement)
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Revenue-generating enterprises that have developed or may
develop significant equity in their logo as a marketing tool to
external audiences or whose existence depends on external public
support (i.e. funds, external board of directors or advisors). The
applicant must demonstrate a commitment to investing in the
development of the organization’s brand as a marketing tool —
not just a logo. This request must include a cost analysis of
implementing the new logo and a presentation of how the logo
will be used in anticipated executions (web pages, printed
materials, etc.)

NOTE: Academic colleges, departments and programs are not
eligible for secondary logos. Approved configurations of college,
department and program names with the official campus logo are
included in the identity handbook.

b. The Committee will determine whether the entity qualifies for a
secondary logo. A simple majority vote is required. In the event the
request is turned down, the entity may appeal to their chancellor (for a
campus organization) or to the president (for a university-wide
organization). The committee will provide rationale regarding the denial.
In the event that a chancellor overturns the decision of the Identity
Committee, final review will rest with the president.

If the entity receives approval to develop a secondary logo, either from the
committee or through the appeals process, the next step is to work with the
campus communications office to develop the logo, either using internal
resources or an outside graphic designer/consultant.

a. The ldentity Committee will review the presentation of the developed
logo, which must include the following elements:

An endorsement from the campus communications officer and
campus Chancellor

Demonstration of how the logo will appear in a range of
executions including color and black and white; print materials;
web sites; any proposed stand-alone uses i.e. banners, specialty
items;

Demonstration of conformance with secondary logo standards
(i.e. size relationship to official university logo, presence of
university logo on all materials);



iv. Any additional executions, sub-brands or other extensions
anticipated.

v. Any available market research regarding the target audience
vi. You may be required to give an in-person presentation.
vii. Examples of past presentation can be provided upon request.

. The Identity Committee may, with a simple majority vote, approve the
logo as submitted or request revisions or additional information.

Final approval is made by the University of Nebraska President.

Legal questions about the registration, protection, or infringement related to a
logo or trademark should be referred to the Office of the General Counsel in
Central Administration.



APPENDIX:

Written Request for Logo Consideration to the University-wide Identity Committee

Entities seeking a new or revised secondary logo must first submit a Written Request
for Consideration to the University-wide Identity Committee (which has brand
representatives from all four campuses). This step should be completed prior to any
creative work being undertaken.

Name of organization requesting approval to develop secondary logo:

Date of Request:

Contact Person:

Title:

Phone Number:

Email Address:

Reason this secondary logo should be considered for approval to develop (please note step 2
in the Approval Process above, which notes the tests an entity must meet to qualify for a
secondary logo. Your reason should meet one of these tests):

Please email completed form to Jackie Ostrowicki, Assistant Vice President for University
Affairs, at jostrowicki@nebraska.edu. She will ensure the form makes it to the University-

wide Identification Committee and is reviewed. NOTE: Developed logo must be approved
through this committee before used.

Committee Approval: Y N

Date of Vote:

Committee Members:







